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19 November 2021
Dear Sir/Madam,
Complaint Vs “Responsibly Sourced” & “Responsibly Farmed” Scottish Salmon
Scottish Salmon Watch believes that supermarkets across the UK – namely Aldi, ASDA, Lidl,
Marks & Spencer, Morrisons, Sainsbury’s, Tesco and Waitrose – are in breach of The Consumer
Protection from Unfair Trading Regulations 2008 with respect to Regulation 5 (Misleading
Actions) and Regulation 6 (Misleading Omissions). In our investigations we did not find any
“responsibly farmed” or “responsibly sourced” Scottish salmon on sale in the Coop or Iceland
but there may be other supermarkets which are guilty of the same deceptive marketing.

A dossier substantiating our complaint – and rubbishing the claims by supermarkets – is
available via: Hard Evidence Vs ‘Responsibly Farmed’ & ‘Responsibly Sourced’ Scottish
Salmon

Here’s a video report showcasing the offending packaging and deceptive marketing claims by
supermarkets in relation to “responsibly farmed” and “responsibly sourced” Scottish salmon:

The offending Scottish salmon products which are the subject of this complaint are pictured
below (warning stickers were added to reflect the true nature of the product):
Mowi's "Responsibly Farmed" Scottish Salmon sold by Tesco & Sainsbury's - download high res
image online here

Sainsbury's "Responsibly Sourced" and "Responsibly Farmed" Scottish salmon - download high
res image online here

Tesco's "Responsibly Sourced" and "Responsibly Farmed" Scottish salmon - download high res
image online here

Aldi's "Responsibly Sourced" Scottish salmon - download high res image online here

ASDA's "Responsibly Farmed" Scottish salmon - download high res image online here

Lidl's "Responsibly Sourced" Scottish salmon - download high res image online here

M&S's "Responsibly Sourced" Scottish salmon - download high image online here

Morrisons's "Responsibly Farmed" Scottish salmon - download high res image online here

Waitrose's "Responsibly Sourced" Scottish salmon - download high res image online here

It seems that supermarkets have been marketing Scottish salmon as “responsibly farmed” and
“responsibly sourced” for over a decade without any substantive evidence to corroborate their
marketing claims.
Morrisons report on their website under ‘Farmed Seafood’:

Paradoxically, Morrisons name-checks Compassion in World Farming who published damning
video footage of endemic welfare abuse inside salmon farms across Scotland in March 2021 (see
more details via “Hard Evidence Vs ‘Responsibly Farmed’ & ‘Responsibly Sourced’ Scottish
Salmon”).
Aldi report on their website under ‘Responsibly Sourced Fish’:

Which reported last month (6 October 2021):

The ‘Sustainable Seafood Coalition’ met in July 2011 to discuss environmental claims for the
labeling of aquaculture products – including reference to “responsibly sourced” and “responsibly
farmed”:

Trading Standards were cited:

Minutes of another ‘Sustainable Seafood Coalition’ meeting in June 2012 included:

In April 2019, the ASA ruled against the use of the word ‘sustainable’ when advertising Scottish
salmon following a complaint by Fishy Business. In May 2019, another complaint forced the
Coop to drop ‘sustainable’ from their Scottish salmon advertising.

In September 2021, Salmon & Trout Conservation called on the Scottish Government to
substantiate its claim that salmon farming was sustainable.

The Sunday Times reported last month (17 October 2021):

Scottish Salmon Watch has consulted the Competition and Markets Authority’s ‘Green Claims
Code’ (20 September 2021) and make specific reference to the following principles in the code
(p2):

Scottish Salmon Watch does not believe that supermarkets are being truthful or accurate to
consumers in marketing Scottish salmon as “responsibly farmed” or “responsibly sourced”. Nor
have supermarkets substantiated such claims. The RSPCA Assured logo, for example, cannot be

viewed as evidence of ‘responsibility’ (Scottish Salmon Watch substantiates such a view via
“Hard Evidence Vs ‘Responsibly Farmed’ & ‘Responsibly Sourced’ Scottish Salmon”).
Scottish Salmon Watch note on p11 that the CMA and the Advertising Standards Authority
(ASA) share certain functions and that is why we’ve copied the ASA into this complaint and
have copied the CMA and Trading Standards into our complaint to the ASA:

We note on p12 that the code gives guidance to businesses to stop making false or deceptive
statements and therefore ask that supermarkets stop marketing and advertising Scottish salmon –
including RSPCA Assured and ASC-certified salmon – as “responsibly farmed” and
“responsibly sourced”.

We note on p12 that enforcement action can be taken against supermarkets and that the ASA can
take action against misleading advertisements too:

Scottish Salmon Watch would consider taking legal action against supermarkets but asks that the
CMA, Trading Standards and the ASA take enforcement action to stop misleading
environmental claims of “responsibly farmed” and “responsibly sourced” Scottish salmon.
Download ‘Green Claims Code’ in full via Making environmental claims on goods and services

As background, Protect Wild Scotland filed complaints with the CMA and Trading Standards
against ‘Scottish’ salmon back in 2014.
The Fish Site reported in August 2014:
“Fifteen complaints were formally filed against supermarkets (Aldi, ASDA, Marks & Spencer,
Morrisons, Tesco); the salmon farming sector (Grieg Seafood Hjaltland, Loch Duart & Loch
Duart Artisan Smokehouse, Scottish Salmon Company, Scottish Sea Farms, Scottish Salmon
Producers Organisation, Wester Ross Fisheries); and companies smoking and processing farmed
salmon (Forman & Son, John Ross Jr, Edinburgh Salmon Company, St. James Smokehouse).
Complaints were filed with the following Trading Standards agencies in the UK: City of
Westminster, Tower Hamlets, West Yorkshire, Warwickshire, Hertfordshire, Highland, Western
Isles, Aberdeen, Shetland, Dumfries & Galloway, Perth & Kinross, Stirling and Edinburgh. The
complaints relate to breaches in relation to "misleading actions" and "misleading omissions" as
defined by the Consumer Protection from Unfair Trading Regulations 2008.”

Seafood Source reported in August 2014:

Fish Farmer magazine reported in August 2014 that Aldi took immediate action to remove “Best
of Scotland” in-store branding located next to the product in question.
The issue of supermarkets misleading consumers in relation to Scottish salmon was raised by
The Ferret in August 2018:

The Ferret reported in August 2018:

The article included:

Scottish Salmon Watch concurs with the view that the public is being misled with deceptive
marketing of “responsibly sourced” and “responsibly farmed” Scottish salmon.
We urge the CMA and Trading Standards – in collaboration with the ASA – to take enforcement
action against Aldi, ASDA, Lidl, Marks & Spencer, Morrisons, Sainsbury’s, Tesco and
Waitrose.

This week a new report – “Floundering Around: An assessment of where European retailers
stand on the sourcing of farmed fish” - published by Changing Markets Foundation lambasted
supermarkets for poor environmental and welfare performance on sourcing farmed fish.

Scottish Salmon Watch – together with Animal Concern - have written separately to the ASA
with specific reference to advertising claims by Mowi (as sold by Sainsbury’s and Tesco). A
copy of that letter and attached hard evidence will be shared with the CMA and Trading
Standards.
Please read our dossier substantiating this complaint via:
Hard Evidence Vs ‘Responsibly Farmed’ & ‘Responsibly Sourced’ Scottish Salmon

Yours sincerely,

Don Staniford
Director, Scottish Salmon Watch
Cc: Advertising Standards Authority

